
Read on to know how Maersk partnered

with Cotton On to grow, and go all the way.

Be ready to adapt to

new disruptions



It all started with a stack of first-generation denim 
jackets in 1991, and by the early 2000s – they became 
a staple of Australians. Slowly but surely, Cotton On 
dreamed of reaching as many wardrobes of the world 
as possible, and the rest is history. 



Today, the brand boasts a reach of 20,000 customers, 
8 brand integrations, 22 countries, and 1,500 stores 
(and counting). Across Africa and the Middle East, 
Cotton On has a presence in South Africa, Namibia, 
Botswana, UAE and Oman. 

Cotton On, on the map



Maersk’s hand-in-glove approach simplified Cotton On’s 
supply chain journey and equipped them with a single 
point of contact for all logistical needs.  



Wish to know more about the successful partnership of 
Cotton On and Maersk? Read the complete case study. 

A partner for all demands – S to XXL 


